
CAMPAIGN REPORT 

DOT & KEY

BUDDING
INFLUENCERS

2 0 2 2 / 0 9

RUSHALI ROY
M a n a g e d  b y :



01 -To create brand awareness. 
-To generate quality video content for
brand's page.

O B J E C T I V E :

CAMPAIGN INSIGHTS 

02 Instagram

P L A T F O R M :

03

REEL AND STORY

D E L I V E R A B L E S :  

04

400 Influencers

C A M P A I G N  S I Z E :

BARTER

N A T U R E  O F  T H E  C A M P A I G N  :   05



CAMPAIGN
PERFORMANCE

1.35M
Total views achieved

1M
Total views expected

1L
Expected Engagement 

1.13L
Achieved Total

Engagement



CAMPAIGN
PERFORMANCE

1L
Expected Likes

1.03L
Achieved  Likes

10K
Expected Comments

9.7K
Achieved Comments



DIANA DAS
VIEWS-60764
LIKES-2784

TANVI
VIEWS- 27469
LIKES-1475



Looking forward to work with you!!


